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The platform aims to encourage knowledge sharing; grounded in trust, driven by sustainability
Pune, June 6, 2025: Tata BlueScope Steel, a pioneer in coated steel solutions in India, has launched its inaugural edition of ArchiNature, a quarterly magazine that embodies the philosophy of harmony between the architectural elements and natural surroundings. The launch took place during Tata BlueScope Steel’s Sustainability Townhall, an initiative to create awareness and a lasting impact on the minds of its employees and their families around the theme of sustainability. The event was graced by Mr. Rahul Sathe, Executive Director at CCBA Designs.
An extension of the company’s purpose-led vision of #ShelterForAll, the magazine strengthens Tata BlueScope Steel’s commitment to inclusive, resilient, and community-centric design. More than a publication, ArchiNature is envisioned as a catalyst for responsible design and conscious construction, amplifying voices that are shaping India’s future with trust and sustainability at the core.
Designed on the three founding pillars of knowledge sharing, collaboration with industry experts, and innovation through co-creation, the magazine reflects a growing community of architects, engineers, designers, educators, and students who are united by shared values. The magazine offers a platform where architectural expression meets transformative ideas — reimagining infrastructure within the cultural and ecological fabric of India.
Mr. Anoop Kumar Trivedi, Managing Director, Tata BlueScope Steel, shared his vision, stating,
"At Tata BlueScope Steel, trust is not just a value, it is the foundation upon which we build enduring relationships, resilient infrastructure, and a better tomorrow. With ArchiNature, we are shaping more than just conversations, we are shaping a mindset, one that puts sustainability at the heart of every design, every collaboration, and every structure. This magazine is our long-term commitment to nurturing a culture of responsibility, creativity, and shared purpose within the built world. Through ArchiNature, we hope to inspire a community that builds not only for today, but for generations to come.”
The first edition of ArchiNature features three compelling project stories:
· Pune Metro: A modern-day fusion of Maharashtrian heritage and engineered excellence where architecture meets identity.
· Rajiv Gandhi Indoor Stadium, Guwahati: A transformation from deferred maintenance to a symbol of resilience and energy efficiency.
· Shirodkar Preci Components, Nashik: An industrial reimagining that uses a five-tone façade and curved forms to challenge the conventions of factory design.
Beyond projects, the magazine showcases Tata BlueScope Steel’s expansive CSR work under the #ShelterForAll vision, and profiles emerging talent through the IDEA Architect Design Awards 2024. The edition also presents thought-provoking industry interviews with insights from Sriprakash Shastry, partner at Aswathanarayana & Eswara LLP, and Ajay Rattan, VP – Marketing, Corporate Safety, Sustainability & Corporate Affairs at Tata BlueScope Steel, who explore the future of sustainable material selection and human-centric construction.
Chief Guest, Mr. Rahul Sathe also shared his views, “In today’s rapidly evolving built environment, a platform like ArchiNature is both timely and necessary. It brings together voices from across the industry to address the growing need for sustainable, responsive, and collaborative design thinking. I am grateful to have Tata BlueScope Steel as a partner who not only understands the pulse of the community but is also committed to elevating the dialogue. Through this magazine, they are enabling knowledge exchange that can truly shape the future of our cities and spaces.”
ArchiNature also houses contributions from leading voices in architecture and sustainability, making it a true knowledge-sharing platform. With curated essays, interviews, and thematic explorations, each edition will serve as a resource and inspiration for professionals across the design and construction spectrum.
"The essence of ArchiNature lies in its philosophy—where the structures we build are imagined as living, breathing expressions of harmony with nature. This magazine captures our belief that innovation is not just about new materials, but about new conversations. Through this platform, we hope to foster community thinking, trigger creative dialogue, and support our shared ambition of building a more inclusive, sustainable, and beautiful world," said Ms. Priya Rajesh—Chief Marketing Officer, Tata BlueScope Steel, and Editor, ArchiNature.
With ArchiNature, Tata BlueScope Steel is not just launching a magazine—it is shaping a movement. As the company continues to push boundaries in material innovation and design leadership, ArchiNature will stand as a beacon of thought, a canvas of creativity, and a testament to Tata BlueScope Steel’s enduring commitment to building a better tomorrow—one idea, one conversation, and one structure at a time.

About Tata BlueScope Steel: 

Tata BlueScope Steel Private Limited (TBSPL) is committed to build India's promising future, by unlocking the potential of its people, and technology, creating architectural marvels in steel. Backed by a trusted legacy, Tata BlueScope Steel is a leading player within the colour-coated steel industry. With a focus on customer-centric solutions backed by innovation and sustainability, our team of experts uniquely addresses the opportunities and challenges of our customers, communities, and the planet at large. An equal joint venture between Tata Steel and BlueScope, Tata BlueScope Steel is the epitome of business integration that designs, manufactures, distributes, constructs and services a wide portfolio of coated steel building and construction solutions. The company’s offerings include cladding solutions in the form of coils, profiles, structural products, and accessories. With 7 state-of-the-art manufacturing facilities located strategically pan India & over 6,000 touch points and sales offices; Tata BlueScope Steel offers a closer-to-customer experience through its wide presence. Headquartered in Pune, Tata BlueScope Steel employs more than 1000 employees committed to strengthening a more prosperous India, through its corporate responsibility priorities critical to healthy communities: education, environment, and quality of life!

For more information on the Company, please log on to www. tatabluescopesteel.com or contact:

Aneek Kundu, Concept PR: aneek@conceptpr.com
Parikshit Sharma, Concept PR: parikshit.s@conceptpr.com
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